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INTRODUCTION
At the outset, let me thank you for your interest in FOSS.IN. Now in its 9h year, the conference has become a 
much anticipated, annual landmark event for Free and Open Source Software (FOSS) developers and 
contributors from not just India, but across the world, and is now rated as one of the four primary grassroot 
FOSS events in the world.

The purpose of this document is to familiarize you with the event, what it is about and what you can expect to 
find there, and why participating in the event could be very important to you, even if you are not (yet) 
involved with FOSS. 

Atul Chitnis
Project Lead
FOSS.IN
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EVENT DESCRIPTION
FOSS.IN is one of the world's largest and most focused Free and Open Source Software (FOSS) events, 
held annually in India. Over the years, it has attracted thousands of participants, and the speaker roster 
reads like a "Who's Who" of FOSS contributors from across the world. 

FOSS.IN is extremely focused on FOSS developers and contributors, and does not cater to FOSS advocacy 
and basic introductory talks that are already being catered to by User Groups and other conferences. 

Where and When
FOSS.IN/2009 will be held on December 1-5, 2009 (Tuesday through Saturday), at the NIMHANS 
Convention Centre, Bangalore, India.

Who will Participate 
FOSS.IN is an event for developers and contributors to FOSS projects. The typical attendee of the event will 
be a programmer, project manager, development decision maker, technical writer or documentation expert, 
software designer, etc. In general, the audience will be largely technical.

If someone has the skills to contribute, especially at the development level, and who has always wanted to 
participate in a FOSS project, or if he or she is an existing FOSS contributor who is looking at exchanging 
thoughts and experiences with peers, then FOSS.IN is for that person.
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WHO ATTENDED FOSS.IN/2008?
Total Number of Registrations: 1035

Locals/Non-Locals
658 63.57%

Non-Locals 377 36.43%
Occupation

Computer related (Developer/Software) 454 43.86%
Student 267 25.80%
Engineering 69 6.67%
Computer related (Sysadmin/Networks/Hardware) 50 4.83%
Research and development 38 3.67%
Computer related (Internet) 31 3.00%
Education/training 29 2.80%
Consulting 26 2.51%
Self-employed/owner 20 1.93%
Executive/senior management 13 1.26%
Other 11 1.06%
Unemployed/Between Jobs 9 0.87%
Sales/marketing/advertising 5 0.48%
Computer related (Sales) 4 0.39%
Customer service/support 3 0.29%
Accounting/Finance 3 0.29%
Government/Military 1 0.10%
Professional (medical, legal, etc.) 1 0.10%
Homemaker 1 0.10%

 

Locals(Bangaloreans)
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WHO SPEAKS AT FOSS.IN?
These are some of the many prominent speakers (and their project affiliations) who have participated in our 
event since 2001: 

• Aaron Seigo (KDE) 
• Alan Cox (Linux Kernel) 
• Andi Kleen (Linux Kernel) 
• Andrew Cowie (java-gnome) 
• Bdale Garbee (Debian) 
• Brian Behlendorf (Apache) 
• Christoph Hellwig (Linux Kernel) 
• Danese Cooper (Open Source Initiative) 
• G.Karunakar (IndLinux) 
• Gopal Vijayaraghavan (DotGnu) 
• Harald Welte (Netfilter/IPtables, GPLviolations.org) 
• Jamal Hadi Salim (Linux Kernel) 
• James Morris (SElinux) 
• Jayakumar (Linux Kernel) 
• Jeremy Zawodny (Mysql, Yahoo) 
• Jonathan Corbet (LWN.NET, Linux Device Drivers) 
• Miguel de Icaza (Gnome, Mono) 
• Nat Friedman (Gnome) 
• Philip Tellis (libYahoo) 
• Rasmus Lerdorf (PHP, Yahoo) 
• Russell Nelson (OSI) 
• Scott Wheeler (KDE) 
• Sirtaj Singh Kang (KDE) 
• Sulamita Garcia (LinuxChix) 
• Suparna Bhattacharya (Linux Kernel) 
• Tarique Sani (Coppermine) 
• Till Adam (KDE), 
• Tim Pritlove (Chaos Computer Club) 
• Volker Grassmuck (Wizards of OS) 
• Werner Almesberger (LILO) 
• Wietse Venema (Postfix) 

Apart from these well known names, there are many more from industry, academia and government who 
have presented at FOSS.IN – to find out more about them, please visit the website for each year and have a 
look at the schedules page.
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EVENT FUNDING 
An event of the size of FOSS.IN has huge expenses involved with it. These expenses fall broadly into four 
heads: 

Delegate Expenses 
The conference is committed to keeping the costs down to affordable levels for delegates who find 
themselves having to pay thousands (if not tens of thousands) of Rupees for commercial conferences. 
Hence the delegate fee is just Rs.600 (Rs.500 for bonafide students and Rs.2,500 for corporate delegates). 
The delegate fee is used entirely to provide food and conference materials to the delegates for all the days of 
the event, and is not used for any other expenses. 

Speaker Travel and Accommodation 
Many speakers who contribute to the event with their knowledge have to travel huge distances to participate 
in the event. Quite a few of them come from outside India, while others come from remote parts of India. 
These speakers are the people who make this event happen – they provide the core content of the event. As 
far as possible, we try to provide at least travel sponsorship to selected speakers, and, if possible, 
accommodation as well. 

Venue Expenses 
These are expenses directly related to the venue. Bangalore has very few (if any) venues that can 
accommodate events as large as ours, and they tend to be expensive. 

Infrastructure Expenses 
These are expenses related to providing support services at the event. They include facilities such as 
networks, Internet service, temporary halls and exposition hangars, labour, etc. 
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SPONSORSHIP OPPORTUNITIES
All speaker travel, venue and infrastructure heads of expense heads are met by raising funds from sponsors. 
Over the past half decade, we have been extremely fortunate to have been generously sponsored by 
industry and government. Here are some of our past sponsors:

These are four sponsorship levels:

● Technology Sponsor (TOP SPONSOR)

● Gold Sponsor

● Silver Sponsor

● Supporting Sponsor 

All sponsorship level are described in detail later in this document.

Sponsor Exposure
Sponsors gain exposure through: 

• Conference Web site 

• Press announcements 

• Media coverage

• Give aways in delegate kits 

• Branding at the venue 

Please note: 

• Under no circumstances will the organisers divulge names or contact information of delegates 

• Speaking slots are independent of sponsorship. Sponsorship does NOT buy speaker slots – talks are 
selected on the basis of merit and relevance.

• "Proportionally sized logo” indicates that your logo will be in proportion to your sponsor status. 
Technology Sponsor logo will always be the largest, Gold Sponsor logo will be 20% smaller, etc. 
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PRIVACY POLICY
FOSS.IN will not, under any circumstances, release information about attendees of the event, such as 
contact information, names, etc. Our privacy policy, which we strictly adhere to, protects the privacy of all 
participants of FOSS.IN (delegates, speakers, volunteers, etc.)

Information about delegates will only be released in the form of demographics. Emailing of registered 
attendees will be done by FOSS.IN only, never by a sponsor.

However, sponsors/exhibitors may collect information from delegates by encouraging them to provide 
contact information at the stall (“drop your card or fill a form”), through contests run at the stall or through 
communication included in the delegate kit.
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SPONSOR BENEFITS

Internet Advertising
As a sponsor, your proportionally sized logos will be included on the conference web site.  These logos will 
be linked to your corporate web sites. You will provide us the logos as well as the URLs that would be linked 
to these logos on the conference web site. In addition, the website can provide a short write up of the 
sponsor. This write up would have to be provided by the sponsor. It would be preferred that the content 
mention the company's commitment  and stand on FOSS or its support for FOSS, in general.

Announcement of the conference with links to the conference web site along with the conference dates will 
be mailed to specific mailing lists. 

Email Mentions
Periodic reminders and updates will be sent to pre-registered delegates of the event, via email,  before the 
start of the event. These mailers will contain a mention of the sponsors following the text of the reminders 
and the updates. The entire content of the email will be in plain text to ensure that the email does not get 
filtered by anti-spam filters.

Press Releases
As the event approaches, information pertaining to the event and updates will be released to the press, 
periodically. Each of these press releases will acknowledge the sponsors for their support. The press 
releases will be given to the press during the event as well. Such releases will contain a summary of the 
day's proceedings and highlights. Sponsor acknowledgments will be made in these releases as well.

Conference Passes
Sponsors will be provided a fixed number of passes, based on the quantum of their sponsorship, to enable 
them to invite their management to participate in the event. These passes could help the sponsors invite their 
customers to participate in the event that they are participating. This could be of business value to the 
sponsors.

Expo Space
The sponsor will have expo space provided at the conference expo. The expo is provided with a specific 
number of stall units and standard accessories like one octonorm table, one chair one 15 Amps power point 
and lighting with the facia marked with the sponsor name.. The number of stall units provided to the sponsor 
is in relative proportion to the quantum of sponsorship. 

Corporate Banners
In order to display their presence and support to the event, the sponsors will be provided banner space 
within the lecture halls. Banners have to be sized as per specification and to be provided by the sponsors.

Typically, the banners should be digital colour prints on flex material. Such banners enhance the visibility of 
the content on the banners.

Please note that all banners provided have to be in the vertical format, along with (returnable) aluminium 
stands, as the venue does not permit the hanging of banners on the walls.
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Stage décor
The lecture halls will have a masked backdrop with the conference name and a screen meant for data 
projection. Alongside this masking will be a panel that will contain proportionally sized logos of the sponsors 
(the “Sponsor Roster”). 

Delegate Kit Includes
The delegate kit includes are permitted for all sponsors. The number of kit includes are in proportion to the 
quantum of sponsorship. 

The kit includes should consist of either printed hard copies A4 size sheets or soft copies of information burnt 
onto a CD/DVD (or, for greater impact, a USB Thumbdrive), for generic and large scale distribution. Should 
you include any open source packages or software, documentation, please ensure that these packages / 
software /documentation permit free distribution and the copyrights and licenses are not violated. In case of 
such a violation, the conference organisers will be exempt from any deemed violation, themselves. 
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TECHNOLOGY SPONSOR

Number of Sponsor Slots
• One (1) 

Description
FOSS.IN is a technology conference. By virtue of this, the Technology Sponsor is the top sponsor of the 
event, and gets the widest exposure. 

Pre-event
• Website logos (Largest sized) 
• Website writeup (Dedicated Page) 
• Mention in Email to pre-registered attendees 
• Customized Web-banners for sponsor websites 

• Mention in press releases and media alerts 

During Event
• Sponsor Roster in each Hall (Largest Size) 
• Banners (Vertical, 2 per hall, 3' x 6') 
• Complimentary Passes (30, including Lunch) 
• Exhibit space – Premium position 3nos x 3m x 3m
• Sponsor Mentions during opening and closing ceremonies 
• Delegate Kit enclosures (at sponsor cost)

Post Event
• Thank you email to attendees 
• Event Report 
• Permanent Web site logos and writeups 

Sponsorship: INR 600,000 

Decision Deadline:   14 November 2009

Page 12 of 20



GOLD SPONSOR

Number of Sponsor Slots
• One (1)

Pre-event
• Website logos (Proportionally sized) 
• Website writeup (Dedicated Page) 
• Mention in Email to pre-registered attendees 
• Customized Web-banners for sponsor websites 

• Mention in press releases and media alerts 

During Event
• Sponsor Roster in each Hall (Proportionally sized) 
• Banners (Vertical, 2 per hall, 3' x 6') 
• Complimentary Passes (20, including Lunch) 
• Exhibit space – 2nos x 3m x 3m
• Sponsor Mentions during opening and closing ceremonies 
• Delegate Kit enclosures (at sponsor cost)

Post Event
• Thank you email to attendees 
• Event Report 
• Permanent Web site logos and writeups 

Sponsorship: INR 500,000 

Decision Deadline: 14 November 2009 
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SILVER SPONSOR

Number of Sponsor Slots
• Five (5) 

Pre-event
• Website logos on each page (Proportionally sized) 
• Website writeup
• Mention in Email to pre-registered attendees 
• Customized Web-banners for sponsor websites 

• Mention in press releases and media alerts 

During Event
• Sponsor Roster in each Hall (Proportionally sized) 
• Banners (Vertical, 2 per hall, 2' x 4') 
• Complimentary Passes (10, including Lunch) 
• Exhibit space – 1no x 3m x 3m
• Sponsor Mentions during opening and closing ceremonies
• Delegate Kit enclosures (at sponsor cost)

Post Event
• Thank you email to attendees 
• Event Report 
• Permanent Web site logos and writeups 

Sponsorship: INR 300,000 

Decision Deadline: 14 November 2009 
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SUPPORTING SPONSOR

Number of Sponsor Slots
• (no limit)

Pre-event
• Website logo

During Event
• Sponsor Roster in each Hall (Proportional Size) 
• Complimentary Passes (2, including Lunch) 
• Delegate Kit enclosures (brochure, 1No. x A4 size) 

Post Event
• Permanent Web site logos and writeups 

Sponsorship: INR 150,000 

Decision Deadline:  14 November 2009
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THE SPONSORSHIP PROCESS

The following is the flow of action as far as sponsorships are concerned:

1. Prospective Sponsor (you) receives the Sponsor Document (this document that you are reading)

2. Decision is made to become a sponsor of FOSS.IN/2009, and the sponsorship level

3. An e-mail is sent to sponsors09@foss.in, informing the organizers of your decision

4. FOSS.IN will confirm that the sponsor slot is still available, and will send you an invoice and a 
contract, along with detailed payment instructions.

5. You sign the contract, and return it to FOSS.IN

6. You initiate internal approvals for the payment of the invoice, and release the payment of the invoice 
to FOSS.IN.

7. FOSS.IN sends you the sponsorship acceptance letter.

Please note that all sponsorships are first come, first serve, and that no sponsorship is considered final 
until step 6 is completed.

To ensure that matters move quickly and smoothly, we use electronic documents and transactions where 
possible. Therefore, the invoice and contract will be sent to you as a printable PDF file. This has been found 
to be acceptable by most people over the past few years. 

If, however, you require paper documents to start processing matters, we can courier them to your nearest 
office. However,  please be aware that this could slow down the process, and that other potential sponsors 
could move faster to secure the sponsorship slot.

Once the sponsorship has been secured, you will receive instructions about logo formats, banners, 
marketing collateral, etc. Each item will have dates associated with it. Please ensure that the requested 
material reaches us by the deadline – if you miss the deadline, that particular item may not be processed.

For example – if we indicate that logos are required by a certain date so that we can include them in the 
advertisements (if you are at a sponsorship level where your logo would be included in an advertisement) 
and you miss that deadline, the advertisement may be published without your logo.

If you have any queries, please do not hesitate to contact us at sponsors09@foss.in.
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SPONSORSHIP TERMS AND CONDITIONS
● Sponsorships are not announced until full sponsorship amount has been received

● Sponsor exhibition booths are allocated by the organizers and are on a first come, first served basis

● Inclusion of Sponsor Logos in advertisements and other publicity material is subject to receipt of 
Logos within the deadline

Non-Deliverables
● Sponsorship does not buy talk slots or keynotes – all talks come from the FOSS community. 

Projects of the Day, workshops, workouts, etc. are by virtue of being community projects,  
NOT because they are sponsor driven – even if they actually are sponsor-supported.

● Sponsors do not receive stage time (contests, announcements or otherwise)

● Sponsors do not receive delegate contact information

● Sponsor based contests and interaction can happen only in the sponsor's stall(s) – never in the 
halls or any other non-sponsor area. 

● No distribution of leaflets other than through the delegate kits, at the sponsor's stall or at organiser-
designated areas.

● Sponsors should not violate the ideologies of attendees by advertising products that are considered 
to be detrimental to either the audiences or another sponsor.

Important Dates
● Sponsorship Decision:  14 November 2009
● Logo Receipt: 16 November 2009 
● Delegate kit includes : 20 November 2009
● Banners: 20 Nov 2009 
● Expo Stall setup: 30 November 2009 
● Event Begins: 01 December 2009
● Event Ends: 05 DEcember 2009
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SPONSOR MATERIAL GUIDELINES
Delegate Kit: All hard copy inserts have to be in standard A4 size sheets, preferably neatly compiled into a 
flat folder. CDs and DVDs containing soft copies of documents and other related material may be provided 
as part of the kit. 

The delegate kit material may be in line with the subject of the conference and with areas related to it. 
Should the organisers find that there is any objectionable material as part of the kit, they reserve the right to 
refuse to permit distribution of the insert or the media containing the said material. The term 'Objectionable' 
will include any anti-propaganda against FOSS or non-FOSS technologies or companies, against fellow 
sponsors, any generic anti-propaganda, material classified as obscene and similar material.

The participation at the conference is usually around 1,500 participants, including invitees and speakers. 
Therefore, delegate kit inserts must be at least about 25% more in number. These inserts should reach the 
conference secretariat by the 20th November, 2009, latest, to enable the organisers collate the material into 
the kit.

Banners:  Please make your banners to the dimensions specified in the sponsor benefits. Please provide 
these banners to the conference secretariat latest by the 20th November, 2009. 

Organisation Logo:  Please provide your organisation logo as soon as you decide on the sponsorship and 
sign the agreement. The logo will be required for use on the conference website as well as at other places 
where branding is necessary. The logos sent must be suitable for printing  both on a white background as 
well as a black background.

The logos (in a high resolution format, minimum of 1000x1000 pixels) may be emailed to  sponsors@foss.in, 
quoting the subject as “Your company name: Logo”. Please note that in the absence of our receiving the 
logos on time, we are permitted to visit your official website and use the logo that we can retrieve from those 
pages.
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EVENT HISTORY
In the year 1999, the then nascent Indian FOSS community felt the need to expand its activities beyond the 
well-trodden path of advocacy, by seeking greater involvement with potential users, businesses, enterprises, 
etc. 

To achieve this, the community decided to participate in India's most prestigious Information Technology 
event at that time – Bangalore IT.COM. Much to its delight, the visionary government of Karnataka (whose 
capital Bangalore is), recognising the rising phenomenon of Free & Open Source Software, decided to give 
the community an entire pavilion, tagged the “Linux Pavilion”, named after the best known FOSS project – 
Linux. 

The FOSS community participated under the motto “Seeing is Believing”, displaying to astonished audiences 
the power and advances of FOSS. By the end of the event, the media had tagged the Linux Pavilion “the 
jewel in the crown of Bangalore IT.COM”. 

The community successfully repeated its magic the following year, at Bangalore IT.COM 2000, but added a 
new feature – instead of just exhibiting things, the community arranged for a number of technical and non-
technical talks at a nearby conference complex. This combination of talks and exhibition turned out to be so 
well received that the community decided to hold its own event from the next year. 

And so, in December of 2001, Linux Bangalore was born. 

Held at the prestigious National Science Seminar Centre at the Indian Institute of Science, LB/2001 was a 
major success – in its maiden event, it saw audiences exceeding 1000 delegates from across India, and 
speakers included people from academia, industry and even from abroad. 

The next two years saw LB/2002 and LB/2003 being organised, each time bigger, more innovative, with 
more content, bigger names, and more delegates from India and abroad. 

By the time LB/2004, the event was literally bursting at its seams – LB/2004 saw almost 3000 delegates 
attending the event. And it was drawing delegates and speakers from across India and the world. Speakers 
names read like a Who is Who of the FOSS world, including well known names such as Wietse Venema, 
Brian Behlendorf, Andi Klein, Volker Grassmuck, Deepak Saxena, Scott Wheeler, Werner Almesberger, 
Bdale Garbee, Rasmus Lerdorf, Jeremy Zawodny, Miguel de Icaza, Nat Friedman, etc. 

The event had always been extremely developer focussed, but the community was clamouring for a wider 
scope, and also for it to be more inclusive of other FOSS technologies, including *BSD, FOSS under 
Windows and MacOS, FOSS community issues, etc. 

Clearly, the narrow scope of Linux Bangalore was not going to serve the purpose, and the decision was 
taken to move to a new venue, have a wider scope, and a new name to signify all these changes. 

And so the new event was renamed to FOSS.IN in 2005, reflecting both the scope of the event, as well as its 
location and focus – India. 

FOSS.IN/2005 changed the entire way that the world perceived FOSS in India. With the traditional huge 
attendance (about 3000), some of the biggest names in FOSS made their appearance at FOSS.IN/2005, 
including kernel developers Alan Cox, Harald Welte and Jayakumar, LWN editor Jon Corbet, SElinux 
developer James Morris, Java-Gnome developer Andrew Cowie, OSI treasurer Danese Cooper, KDE 
developers Till Adam and Sirtaj Singh Kang, and many more. 

FOSS.IN/2006 saw further refinement of the format, with the introduction of workshops and full-length 
tutorials, and much greater focus on going beyond the basics of FOSS. 

FOSS.IN/2007 re-focused on development of (and contribution to) FOSS projects from India as well as 
elsewhere. As a conscious effort, FOSS.IN has decided to do away with entry-level introductory content, and 
focus on people who have the necessary skills to be able to contribute to FOSS projects. 

More information about FOSS.IN/2009 can be found on the website – http://foss.in
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CONTACT

FOSS.IN

90 Brindavan, 1st Main 3rd Cross
Amar Jyothi Layout
Bangalore  560 094
India.

Phone: +91 (80) 42 061 434

Web: http://foss.in

Email: info09@foss.in (General enquiries)

sponsors09@foss.in (Sponsorship enquiries)

Disclaimer

This document is only indicative of sponsor deliverables. The organizers reserve the right to modify 
the content of this document until the time that sponsorship process has been completed.The final 
deliverables will be as per the sponsorship contract that will be signed by both parties.
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